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INTRODUCTION

Women play important protagonists in fish gradingl handling of fish marketing in local marke
(Nauen, 1986; Gracy, 1998), women have many paetieritiut they do not have rights and chance to esgltem
in many community. Tamil female’s protagonists irogessing and marketing of dry fish were traditigna
important because they have been supporting fisheras spouses, and handles all most of the fistepsing
activities in domestic market, as well as the ddmesarkets in Sri Lanka. ldentifying their protamgst is

important for supporting them for many reasons @lstka, Sucheta Agarwal, 2017).
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