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REPRESENTATION OF TAMILS IN POST WAR SINHALA
MOVIES: SPECIAL REFERENCE TO MOVIES PRODUCED
DURING 2010- 2012
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ABSTRACT

An exciting aspect of inter cultural communication is the communication processes
through which one culture's perceptions of another culture are created and recreated. From a
Symbolic Interactions perspective, the perceptions one culture has of another are
constructed through interaction with and about the target culture. Media messages are
primary sources of messages that shape one culture's perceptions of another. The existing
literature insists that dominant culture often try to maintain their role as powerful and
superiors among the subordinate cultures. This study uses content analysis of Sinhala movies
to explore the ways in which Tamils are represented in the post war Sinhala movies and to
analyze how those images contribute to the development of cultural perceptions about Tamils
in Sri Lanka. The quantitative data collected through content analysis were further analyzed
using qualitative approaches. The results indicate that Tamils are portrayed as cruel soldiers
who are very strong about their mission and even kill their own corps for their mission,
minority characters who depend on Sinhalese for their survival, depended who could be
rescued by the army, emotionally weak and violent. Overall, the findings prove that Sri
Lankan Sinhala war movies produced during the post war period develop a negative
perception about Tamils in Sri Lanka.
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1. INTRODUCTION visual medium as it can be utilized as a
Cinema is one of the most important dominant tool of propaganda. Almost all

instruments of political power. In the course Countries use 1.ts ciema 1ndu§try to
propagate their ideologies to their own

of its history, cinema would be a space of
people and others.

escape for the people, for instance during the

harsh times of the great depression in the )
As cited by Fuat (2005), Robert Gregg

proposes that, films help us to understand
“valuable windows to the reality of
international relations” (p.01.). According to

United States twenty-six million persons
were going to movies each week in America

(Fuat, 2005). Cinema is a powerful audio-
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