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Abstract

Indian women have to go a long way to achieve equal rights and position because traditions
are deep rooted in Indian society where the sociological set up has been a male dominated one.
Despite all the social hurdles, Indian women stand tall from the rest of the crowd ands are applauded
for their achievements in their respective field. The transformation of social fabric of the Indian
society, in terms of increased educational status of women and varied aspirations for better living,
necessitated a change in the life style of Indian women. She has competed with man and successfully
stood up with him in every walk of life and business is no exception for this. These women leaders are
assertive, persuasive and willing to take risks, they managed to survive and succeed in this cut throat
competition with their hard work, diligence and perseverance. Increasing numbers of women are
becoming leaders of their own businesses, and many are struggling to achieve success. The present
paper endeavors to study the concept of women entrepreneurs reasons women become
entrepreneurs Reasons for slow progress of women entrepreneurs in India-suggestions for the
growth of women entrepreneurs-schemes for promotion &development of women
entrepreneurshipin India.
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1.INTRODUCTION courage and fortitude, to seize opportunities

Entrepreneurs are essential drivers
of innovation and progress. In today's
competitive world many individuals start
small business with an intension to earn
profits and to achieve the goals in their
business activity. Women entrepreneurs act
similarly, tapping inspiration and creativity,

that challenge and forever change
established. The Indian culture made them
only subordinates and executors of the
decisions made by other male members, in
the basic family structure. While at least half
the brainpower on earth belongs to women,
women remain perhaps the world's most

Professor, Dept. of Commerce & Management Studies, Andhra, University, Visakhapatnam 530 003,

Andhra Pradesh, India. profksrao@rediffmail.com,

Asst. Professor, School of Management Studies, Vignan, University, Vadlamudi, Guntur(Dist) 522 213,

Andhra pradesh, India. katuri.phanikumar@gmail.com

1093



